






Day 1 – thursday 7th May

bttb australia 2009 conference programme
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Time Session Session Type

8.00 – 9.15am Registration
Arrival Tea & Coffee

9.15 – 9.30am Introduction – Past Present & Future
The Past: Where have we come from in the last 10 years?

Plenary
Presentation

9.30 – 10.00am The Present: A tough business environment
A procurement leader provides a big-picture assessment of business  
conditions for Australia and the region. This CPO perspective is crucial, 
impacting directly on travel budgets and policies.

Plenary
Presentation

10.00 – 10.40am The Future: Technology
What role will technology play in the future of travel management –  
from the beginning to end of the process? Hear about emerging trends  
and development.

Plenary
Presentation

10.40 – 11.30am Opening of Exhibition
Refreshments served in Exhibition Area

11.30 – 12.30pm Is it all about cost? 
What are the priorities and what are companies doing to travel smarter?

Plenary
Panel Session

12.30 – 1.00pm Lunch

1.00 – 1.45pm Exhibition Time

1.45 – 2.45pm Workshop 1a: Driving compliance to reduce costs
How to enforce policy without disrupting travel and the traveller.

Workshop

1.45 – 2.45pm Workshop 1b: Purchasing Travel – the legal issues
Running a tender for a travel provider – Legal implications of tender  
processes – Standing Offers to provide travel arrangements – Relevant 
legal and contractual issues – holding suppliers to the contract/getting out 
of the contract. 

Workshop

3.00 – 3.30pm Refreshments

3.30 – 4.30pm Workshop 2a: What is good account management?
TMCs keep telling clients they’re more than booking agents. How should 
they be managing your account? 

Workshop

3.30 – 4.30pm Workshop 2b: Quick savings for the novice
With a corporate emphasis on cost cutting, this session will identify the  
low-hanging fruit for travel management.

Workshop

4.30 – 5.30 pm The Accommodation Debate
Driven by questions from the audience, the accommodation debate  
examines the key issues facing both buyers and suppliers in managing  
accommodation programmes.

Plenary
Panel Session

5.30pm Close of Day 1

5.30 – 6.00pm Buses depart for the Sofitel Wentworth for Cocktails and the  
BTTB Travel Management Awards Dinner

7.30 for 7.45pm The BTTB Travel Management Awards Dinner
Time to let your hair down, spend quality time with old friends and new, 
and recognise the 2009 Award Winners.

Sponsored by Qantas



Day 2 – fr iday 8th May
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Time Session Session Type

8.00 – 9.00am Registration
Arrival Tea & Coffee

9.00 – 9.45 am Airline Panel
Fluctuations in oil prices, route expansion and new aircraft are changing the 
dynamics of airline procurement. Hear how these changes will impact on 
your bottom line.

Plenary
Panel session

9.45 – 10.15am Who owns your data and who cares? 
Data is they key to successful travel management, yet most organisations  
overlook key aspects when entering into supply arrangements. 

Plenary
Presentation

10.15 – 11.00am Refreshments served in Exhibition Area

11.00 – 11.45am Round Table 1: Accommodation Focus
Key issues in accommodation procurement and management

Round Table
(For large accounts  
– over $2.5m)

Round Table 2: Expense Management
Maximising the benefits. Integrating expense management into the  
travel programme.

Round Table
(For small accounts  
– under $2.5m)

11.45 – 12.30pm Round Table 1: Accommodation Focus
Key issues in accommodation procurement and management

Round-Table
(For small accounts  
– under $2.5m)

Round Table 2: Expense Management
Maximising the benefits. Integrating expense management into the  
travel programme.

Round-Table
(For large accounts  
– over $2.5m)

12.30 – 1.30pm Lunch served in Exhibition Area
(includes exhibitor prizegiving)

1.30 – 2.00pm Virtual Travel
For a decade we’ve heard it’s time for tele-conferecing, but few companies 
have actually made it work. Hear from one which has.

Plenary
Presentation

2.00 – 2.45pm Buyers’ Panel
The closing wrap: what have we learned?
What are the big challenges and how have they been overcome?

Plenary
Panel session

2.45 – 3.00pm Closing Remarks



premium event partners 2009

ACCOR ASIA 
PACIF IC
Accor is the world’s 

largest and fastest 

growing hotel company, providing the 

Association Industry with access to more 

than 4,000 hotels and resorts across 90 

different countries.

As Australia’s premier hotel operator, Accor 

is the only international hotel group to offer 

the industry accommodation solutions in 

every state and territory, including prime city, 

business and popular holiday destinations.

Offering a choice of budget hotels through 

to luxury resort options, the network 

includes Sofitel Luxury Hotels in the upper 

upscale hotel sector alongside economy 

brands Novotel, Grand Mercure, Mercure, 

All Seasons, Ibis, and Formule 1 brands for 

maximum choice and flexibility.

In the past twelve months the group has 

welcomed two new hotel brands, the five-

star corporate focussed brand Pullman,  

and M Gallery. 

Accor not only leads, but innovates when 

it comes to accommodation, meetings, 

incentive, conferencing and special  

events. For more information visit  

www.accorhotels.com.au

Carlson 
Wagonlit 
Travel 
Carlson Wagonlit Travel 

(CWT) is a global leader specialising in 

business travel management.

CWT is dedicated to helping companies of all 

sizes, as well as government institutions and 

non-governmental organisations, optimise 

their travel program and provide best-in-class 

service and assistance to travellers.

By leveraging the talents and know-how 

of its people and providing leading-edge 

technology, CWT helps clients around the 

world drive savings while delivering service 

and enhancing security and sustainability.

Constellation  
Hotel Group
From convenient city locations to coastal 

and country regional centres, Constellation 

Hotel Group offers hotels designed to meet 

your business travel needs. Our goal is 

to provide personal service, conveniently 

located hotels with business and meeting 

facilities, and great value for money. With 

an incredible choice of destinations, the 

Chifley, Country Comfort, Australis and 

Sundowner hotels are found in more  

than 70 locations across Australia and  

New Zealand, you will enjoy the warm 

hospitality Constellation Hotels are 

renowned for. Plus join our Escape Club 

program, and make your stay even more 

rewarding. The Escape Club gives you the 

opportunity to earn free nights away, dining 

benefits and more, plus it’s free to join. 

To find out more or learn how to 

become an Escape Club member visit 

www.escapeclub.com.au and for further 

information on Constellation Hotel  

Group please visit our website  

www.constellationhotels.com

conTgo
conTgo is the 

leading provider 

of mobile-enabled 

solutions for the corporate travel industry 

with more than 4,000 companies using our 

services in 20 different countries. 

Our innovative solution – the Mobile Travel 

Assistant – provides organisations with an 

intelligent “Point of Experience” service 

engine designed to make life easier for the 

corporate traveller, while enabling significant 

cost savings via the flexible “On the Road 

Procurement” travel policy engine. 

The Mobile Travel Assistant includes a 

security module designed to manage “Duty 

of Care” requirements. The service includes 

instant delivery of travel alert messages 

to the relevant travellers, combined with 

an automated “response tracking system” 

keeping the travel manager informed about 

the status of each traveller.

Egencia
Egencia is the 

fifth largest 

travel management company in the world. 

As part of Expedia, Inc., (NASDAQ: EXPE), 

the world’s largest travel marketplace, 

Egencia helps business get ahead by 

offering the only truly integrated corporate 

travel service. Egencia’s industry expertise 

helps drive results that matter, delivering 

meaningful advancements that have a 

real impact. By combining a powerful 

offline and online service, Egencia delivers 

a complete corporate travel offering 

supported by global market expertise and a 

best-in-class technology platform.

Egencia delivers fully localised service and 

content combined with Egencia’s innovative 

suite of online booking and global reporting 

tools to companies throughout the US, 

Canada, Australia, India, China and Europe 

(UK, France, Germany, Spain, Italy, Ireland, 

Netherlands, Switzerland and Belgium.)

Et ihad
Fly to new levels of 

comfort and luxury 

with Etihad Airways, 

the national airline of the United Arab 

Emirates.

Wherever you choose to fly, with Etihad 

you are never just another passenger. You 

are always a Guest. And with our award 

winning business flat beds, over 650 hours 

of great entertainment, and some of the 

finest cuisine in the sky, it’s easy to see why. 

Our fleet of brand new aircraft have the 

latest luxurious touches to make your flight 

fly by, and our expert international hosts 

provide the highest level of service in all 

three of our unique Guest travel classes.

Etihad Airways is one of the world’s fastest 

growing airlines based in Abu Dhabi, the 

capital of the UAE. Etihad currently offers 

services from Sydney, Melbourne and 

Brisbane to over 45 destinations across 

Europe, Asia, North America, Africa and 

the Middle East.

GetThere 
You need a GDS partner who reduces the 

complexity of sourcing travel. Only Sabre 
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can provide you with a complete set of 

travel procurement solutions to source and 

manage your travel program, beating other 

GDSs in finding the lowest available fare.  

You can realize additional savings by using 

GetThere®, the world’s leading online 

travel procurement solution, with the Sabre 

GDS. GetThere® provides travellers with 

an efficient and easy-to-use experience 

resulting in a higher global adoption rates 

than the industry average.

Together, Sabre and GetThere® ensure 

compliance with your company’s travel and 

expense policies to enable you to optimize 

your commitments with travel suppliers, 

and move more travel transactions online. 

The result: even greater savings to your 

bottom line.

Travelscene Corporate 
Travelscene Corporate is Australia’s largest 

group of premium independent travel 

management companies and corporate 

travel agencies. We are a professional 

member organisation of individual 

business owners, who specialise in creating 

travel for the Australian business sector. 

Travelscene Corporate is the corporate 

division of Travelscene American Express, 

one of Australia’s leading travel networks 

and winner of the National Travel 

Industry Association Award for Australia’s 

Leading Travel Agency Group 2006 and 

2008.  Together with over 500 Travelscene 

American Express leisure member agents, 

we care for over two million travellers each 

year, with a turnover in excess of $2 billion.

V isa 
Commercial
Visa Commercial 

— including Visa Purchasing, Visa Corporate 

and Visa Business — enable small businesses, 

multinational companies, medium-to-

large enterprises and government entities 

to streamline their payment processes, 

manage information and their supply 

chain and reduce their administrative costs. 

Visa Commercial platforms and services 

are backed by Visa’s global acceptance 

infrastructure and underpinned by the 

power of our centralized and integrated 

processing network. Visa operates the 

world’s largest retail electronic payments 

network providing processing services and 

payment product platforms. Visa enjoys 

unsurpassed acceptance around the world 

and Visa/PLUS is one of the world’s largest 

global ATM networks, offering cash  

access in local currency in more than  

170 countries.  For more information,  

visit www.visa.com.au

premium event partners 2009
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Quest 
It’s taken 20 years to become an overnight 

success. Now, Quest proudly boasts the 

largest network of serviced apartments in 

Australasia. 

When Quest was founded, it introduced an 

accommodation alternative that changed 

the travel industry: the stylish, roomy and 

well appointed serviced apartment.  

Our success has been driven by an 

ability to meet the changing needs of the 

extended stay corporate traveller, coupled 

with the preparedness to develop properties 

in emerging business related locations. In 

fact, we’ve made it tour mission to be where 

corporate travellers need to be. 

Today, Quest has an impressive network 

of more than 120 serviced apartment 

properties across Australia, New Zealand 

and Fiji. Each property is designed to offer 

a business class experience at rates that 

represent outstanding value for money. 

Travelscene Corporate
Travelscene Corporate will also be hosting 

a lounge at the conference. For further 

information about Travelscene Corporate 

please see under Event Partners.

lounge sponsors

Looking for somewhere to relax and chat with friends or colleagues? 
Please drop in to one of our sponsored lounges, conveniently 
positioned in the exhibition area.

Awards sponsor

Qantas
Solutions for your company

Qantas is Australia’s largest airline and 

recognised as the ‘world’s most experienced 

airline’ providing all the benefits of full-

service airline – global network, Frequent 

Flyer program and airport lounges. 

Flexible Fares 

Qantas offers Flexi- Saver/ Fully Flexible 

fares ensuring if your meeting changes 

your flight can too.

Discount Programs 

Available for all sized corporate accounts.

New Product 

Qantas will offer in-flight connectivity late 

2009 on selected domestic flights allowing you 

to make and receive e-mails/SMS messages.

oneworld Alliance 

Comprises some of the world’s leading 

airlines, offering services to 700 destinations 

in 150 countries with 9,000 flights daily.



PAYMENT DETAILS
Enclosed is my cheque for A$                  

(please make cheque payable to BTTB Marketing Pty Ltd) OR

I wish to pay by credit card: 

■ Mastercard     	 ■ Visa     	 ■ Amex     	 ■ Diners 

Card number:  __________________/  __________________/  __________________/  __________________/   

Name on card:			E   xp date:

Signature:
 
Registration forms will only be processed on receipt of payment. Tax receipts will be issued with  
confirmation. If you have any queries about registration or the programme, please call BTTB on  
07 5573 7493 or email: info@bttbonline.com 

Cancellation : Cancellations must be notified in writing before 21st April 2009 and will incur 
an administration charge of $150 + GST. No refunds will be given to delegates who fail to attend or 
cancel after this date. Substitutions will be permitted at any time without penalty.

Who Should At tend  
BTTB  AUSTRALIA  ?

Buyers
Big business, Government agencies and 
Small to Medium Enterprises with travel 
budgets exceeding $500k per annum

n �Travel managers and Travel Coordinators 
responsible for service delivery and/or 
expenditure

■	�Contract and Purchasing Managers re-
sponsible for negotiating with suppliers

■	�Financial Controllers responsible for 
containing travel service cost

■	�Secretaries and PAs with responsibility 
for managing travel expenditure and 
service delivery

■	�Risk and Administration Managers 
responsible for managing travel services 
and expenditure

Suppliers
The world is changing. At BTTB Australia 
you will get the opportunity to hear first-
hand from leading speakers about the 
changes that are affecting your industry and 
how you might need to react to maximise 
the business opportunities flowing from 
such developments. 

If you are involved in product or  
business development in any of the  
following sectors, you can’t afford to miss 
BTTB Australia – 

■ accommodation providers	
■ airlines 
■ car rental companies 
■ corporate card issuers	
■ corporate travel agencies 	
■ insurance providers
■ �miscellaneous suppliers to the corporate 

travel sector
■ travel management technology suppliers 
■ traveller safety service providers 
■ virtual travel technology suppliers 

I am a travel buyer and would like to attend:

■ �Two-day BTTB Australia 2009			C   ost $895 inc GST
■ One-day only BTTB Australia 2009			C   ost $495 inc GST 

I am a supplier of travel related services and would like to attend:  
■ �Two-day BTTB Australia 2009			C   ost $1195 inc GST

■ One-day only BTTB Australia 2009			C   ost $795 inc GST 

I am an International Delegate (buyer or supplier domiciled outside Australia)

■ �Two-day BTTB Australia 2009			C   ost $695 inc GST
■ One-day only BTTB Australia 2009			C   ost $395 inc GST 

If attending one day only, please nominate the day you will be attending:

■ Day One only	 ■ Day Two only

I would like to register for the following workshop sessions:

■ 1a        OR	 ■ 1b   	 ■ 2a      OR    	 ■ 2b

I would like to register for the following Round Table sessions:
■ Small account (under $2.5m)	 ■ Large account (over $2.5m)

You will not be held to your choice of stream, but if you could indicate for us which of the streams 
you think you are more likely to attend, this will assist us with allocating the appropriate rooms.  
Also, you may jump from one stream to another during the day.

Cocktails and Conference Dinner 
Please see details about the BTTB Awards Dinner on Page 2.
 
■ �I am a two-day delegate and would like to attend the Dinner. 

(Cost included in two day ticket price).

■ �I am not a two-day delegate but would like to attend the Dinner at a cost of $145.00 (inc GST).

■ I will not be attending the Conference Dinner.

BTTB  Subscriber Discounts
■ �Paid subscribers to BTTB and BTM are entitled to $50 discount off registration fee.

Name (Mr/Mrs/Ms/Miss)

Job Title	 Organisation

Address

Suburb/town	 Postcode 

State 	C ountry

Phone (W)	M obile

E-mail
Please provide your mobile phone number as we will be using text services to conduct surveys and  

communications during the event.

special 

accommodation 

Offer

SEE  
PAGE 3

registration form 2009

Please mail or fax 
this form to 

BTTB Marketing  
Pty Ltd
PO Box 825
Paradise Point
QLD 4216

or fax to 
07 5573 5352

RETURN

FORM


